
May 2013 

 
 

Tour of our Cycling Markets 2013 
 
Welcome Cyclist Workshop - Simcoe County East 
Hardwood Ski and Bike 

May 2013 

The Resource Management Consulting Group 
 

1 

Research completed and shared through the generosity of Tourism Simcoe County, 
Blue Mountain Village Association and Centurion Cycling, and Direction Ontario  
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 My Cycle Tourist Perspective 

 

 Ontario Cyclists -Toronto Bike Show 

 

 Centurion Cycling – The Blue Mountains 

 

 Quebec Cyclists – Montreal Bicycle Show  
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Short Tour 
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Toronto Bike Show Survey 2013 

 
Intercept interviews at the  

Toronto International Bike Show  

March 1-3, 2013 

The Resource Management Consulting Group 
 
March 2013 
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Toronto Bike Show - March 2013 

 Purpose 

 Measure the market for cycle tourism 

 

 Method 

 Intercept interviews with cyclists at or near 
Simcoe County Tourism booth at the Toronto Bike 
Show 

 Research conducted by The Resource 
Management Consulting Group for Tourism 
Simcoe County 

 Used 5 iPads with SurveyMedia mobile survey 
software 

 

 Sample 

 Interviewed 417 cyclists during three days 
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 Cyclists in their prime working years of age (45-64)  

 Road cyclists – 45-54 (30%) 

 Mountain bikers– younger – 35-44 (30% ) 

 

 Well educated market 

 Road – post-graduate (23%) 

 Mountain – post-graduate (10%) 
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Characterizing the Cyclists 

 

Education N=413 
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Location of Respondents 
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 Dominated by cyclists from Central Ontario 
(45% L) and Toronto (37% M) 

 

Toronto 

Central Ontario 

Northern Ontario 

Eastern Ontario 

Southwestern Ontario 
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Characterizing Cyclists 
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 Cyclists riding road (43%), hybrid (14%) 
most frequently followed closely by 
mountain bikes (34%) 

 

 Riding an average of 3.7 times per 
week 

 

 55% of cyclists riding between 26-150 
km per week 

 Road – 60% under 150 km per week 

 Mountain – 66% under 75 km 
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 Road cyclists interested in self-guided 
road tours (52%) from community to 
community followed by day trips from a 
central hub (41%) 

 29% of all cyclists had an interest in a 
guided tour 

 

 More road cyclists (36%) were interested 
in riding charity events than Mountain 
bikers (18%) 
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Biking Experiences 
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 In the next two years, strong interested in 
cycling in BruceGreySimcoe  

 

 In the past 5 years, 36% of the cyclists biked in 
BruceGreySimcoe 
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Past & Future Biking Interest in BGS 
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Rider Survey 2012 
 
Prepared by: 

 
           The Resource Management Consulting Group 
 
December 2012 
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Image: BMVA 

Prepared for: 



December 2012 

2012 Research Plan 
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2012 2011 2010 

Sample 813 765 613 

 Online survey to 3955 registered 
riders 

 813 riders responded or 21% 
response rate 

 Results accurate +/- 3%, 19 times 
out of 20 
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Centurion Building a Riding Destination at Blue 

 42% of the riders (321) did at least one training trip to Blue Mountain area in 2012 

 Overall they took an average of 6.3 trips in 2012 

 50% stayed at least overnight during one of the trips 
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Generating an Economic Impact  

 54% of training visitors spent the majority of their time at Blue Mountain Village, 
followed by Collingwood 

 Although only 10% stayed at paid accommodation, 80% ate at a restaurant, 68% 
purchased gas and half shopped 

 

13 

10 

17 

31 

49 

68 

80 

Stayed at paid 
accommodation 

BMR attractions 

Stayed with friends & 
family 

Shopped 

Purchased gas 

Ate at restaurant 

Activities During Training Trip 
% of respondents n=301  
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Cyclist Survey 2013 

 
Intercept interviews at the  

Montreal Bicycle Show 
February 15-17, 2013 

The Resource Management Consulting Group 
 
March 2013 
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Sample 

 Interviewed 415 attendees during three days 

 Final sample 290 cyclists who had taken an 
overnight pleasure trip where biking was a 
significant activity 

 

Past Visits to Ontario 

 In the past 2 years, half (51%) been to Ontario 
on overnight trips 

 

 Most who visited Ontario spent their time at 
destinations close to Quebec 
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Ontario Biking Destinations 
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Future Cycling Trips to Ontario 

 In the next two years, 93% would be 
interested cycling trip in Ontario 
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Future Cycling Trips to Ontario  

  

 

 

 



May 2013 17 

What have we learned? 
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Hope you 

enjoyed the 

tour! 

Robert A. G. Wong, Partner Email: robert@rmcg.ca 

 

 


