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Web Conference Agenda:

1. Welcome and Introductions
« OBBIP & AC Recap

2. Ontario By Bike Updates
« 2025 review and 2026 programs & initiatives
« New Stats Canada — National Travel Survey Data incl. cycling

« Results of June meeting quiz — Promotions used to reach & engage
cyclists

« New quiz - About your digital promotion of cycle tourism in your
destination/region

3. Regional / Organization Updates

« Updates and news on cycling/cycle tourism related projects
4. Discussion
* |n meeting quiz & poll results
« Rolling forward, key activities for 2026
5. Other Business / Meeting Summary
Ontario By Bike Industry Partnership - Advisory Committee

@ Web Conference — December 2, 2025 @
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Greetings From

Louisa Mursell Peter McMurtry
Executive Director Project Manager
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1. Recap: Ontario By Bike Industry Partnership

Advisory Committee @%
. . . Ontario By _Bike
www.transportationoptions.org/obbip T
Goal
To make Ontario a top cycle tourism destination in North America
Objectives

» Strategically advance cycle tourism sector in Ontario
Providing a core information hub for cycle tourism in Ontario
Cycle tourism destination and product development in Ontario

About

« Informal committee, governance structure guidelines available online
Meets biannually on web conference, started in 2012
Last web conference in June 2025

OBBIP Advisory Committee Participants

A range of representatives from across the Province

Ontario By Bike Industry Partnership - Advisory Committee %
Web Conference — December 2, 2025 >
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OBBIP Advisory Committee
Regional & Organization & Special Advisory Participants

December 2025

Ottawa Valley & Lanark County - (RTO11)

Explorers’ Edge - (RTO12)

Discovery Routes Trails Organization - (RTO13a)
Manitoulin Island Cycling Advocacy (MICA) - (RTO13a)
Sault Ste Marie Tourism - (RTO13b)

Tourism Thunder Bay - (RTO13c)

Destination Northern Ontario - (RTO13)

Tourism Windsor Essex Pelee Island - (RTO1)
Tourism Oxford & SW Ontario Partners - (RTO1)
Niagara’s South Coast, Niagara Region - (RTO2)
Hamilton Halton Brant/Brantford — (RTO3)
Region of Waterloo / Explore Waterloo - (RTO4)
Huron & Wellington Counties (RTO4)

City of Toronto - (RTO5S)

York Region - (RTOG6) -
Durham Region - (RTO6) Cross Provincial . .
Tourism Simcoe County - (RTO7) Share the Road Cycllqg Coalition
Kawarthas Northumberland Peterborough - (RTO8) \évr?[t:rzf;?:a?:generatlon Trust
Lennox & Addington, Visit the County - (RTQO9)

SDG Tourism & Cornwall Tourism (RTO9)
Ottawa Tourism

County of Haliburton - (RTO11)

Periodic / Special Advisor

Ministry of Transportation

Ministry of Tourism, Culture & Gaming
Destination Ontario

Louisa Mursell, Executive Director, Transportation Options
Peter McMurtry, Project Manager, Transportation Options / Ontario By Bike
Board of Directors Representative, Transportation Options

Ontario By Bike Industry Partnership - Advisory Committee
Web Conference — December 2, 2025




QUICK QUIZ/WEB POLL:

About the digital promotion of cycle tourism in your destination/region

QUESTIONS:

1. Is info about cycling and cycle tourism easily navigable to on tourism
and/or municipal websites/pages?

2. Does it include a promotional description of and link direct to OBB certified
bicycle friendly businesses? (And the Great Places to Cycle webpages?)

3. Does it include info on cycling routes and loops in region with both
descriptive lure text as well as digital route links?

4. Are there engaging and relatively new images (or video) on your webpages
and used elsewhere that promote cycling and cycle tourism in region?

LINK: www.menti.com/alecmb5vhabj
Or go to www.menti.com and enter: 7983 5819

il

QR CODE:



http://www.menti.com/alecmb5vhabj
http://www.menti.com/
http://www.menti.com/

2. Ontario By Bike Updates
2025 & 2026 Reaching & Engaging Cyclists

2026 Cycling in Ontario/Le vélo en Ontario

« 14% annual print edition in production

Exciting new content & articles - development underway
Sales closed mid Nov, print available end of February 2025
Many return and valued partners, plus some new

2025 - 13th Annual Edition

« 87,000+ total readers - print & digital - estimated, 40,000
printed in both English and French

« 2024 Readers Survey:

> 80% visited websites and used resources referenced in 2025 guide

»89% found the guide ‘useful’ or ‘very useful’ when planning a cycling |
trip in 2025

2026 Digital & Show Partnerships
« Some digital partnerships still available for digital ads in 2026
Minimum of 4 Ontario shows, and/or Quebec - Montreal Bike
Show
o If interested request our 2026 media kit




2. Ontario By Bike Updates
2025 Reaching & Engaging Cyclists ORtagio By, Bike

« 52,500 average views per blog content - 14 blogs posted

« 707,000 total content views on social media

» 334,000 total yearly page views, 38,500 monthly on average - OntarioByBike.ca

* 16,560 subscribers to popular monthly consumer e-newsletter

» 5 Ontario display & promotional shows/events, and 1 in Montreal - attended,
meeting thousands of cyclists

» Other partnered promotions: Destination Ontario content promotion; Attractions
Ontario publications; South Eastern Ontario cycling giveaway contest



http://www.ontariobybike.ca/blog
http://www.ontariobybike.ca/
https://www.ontariobybike.ca/bike-media/e-newsletter-archive/
https://www.ontariobybike.ca/bike-media/e-newsletter-archive/
https://www.ontariobybike.ca/bike-media/e-newsletter-archive/

2. Ontario By Bike Updates
Reaching & Engaging Cyclists

Ontario By Bike Rides 2025

*139 cyclists on 4 Ontario By Bike Rides - coordinated,
booked and hosted, weekend long package tour events in
destinations around Ontario

*Ride destinations included: Niagara; Lanark; Sarnia
Lambton; Caledon Brampton

» Legacy ltineraries at: www.OntarioByBike.ca/ltineraries

« South Georgian Bay Cycling Adventure Tour — for
Georgian Bay Aspiring Geopark — helped develop, book,
logistical support — 7 days/11 cyclists — High end tour

<MPLO%, 2025 RIDES

WEEKEND TOURS
Niagara Falls & Circle Route North
c ) > v Lanark Trail Tour
%, L
'4,/0[”“\\‘ Sarnia Lambton Loop
e

Caledon Tralls & Backroads

Explorer
ONTARIOBYBIKE.CA/RIDES



http://www.ontariobybike.ca/rides
http://www.ontariobybike.ca/Itineraries

2. Ontario By Bike Updates - 2025
For Industry Partners & Ontario By Bike Certified Businesses

*120 new businesses certified as bicycle friendly by Ontario By Bike to date in 2025,
making total across Ontario — 1,697

*10 webinars & 2 in person workshop for 320 registered attendees
2 Ontario By Bike Industry Partnership Advisory Commitiee web conferences

«Completed deliverables for 2025 to 2027 - Destination Renewal Partners: Waterloo
Region; City of London; Hastings & Frontenac Counties; Sarnia Lambton County;
Brantford/Brant; Norfolk County; Ottawa; Tourism Windsor Essex Pelee Island;
Niagara

*For Destination Renewal Partners - updated business listings to ensure all current,
which included removing a number no longer operating

*Completed a number of consulting projects for destlnatlons around Ontario

 Attended, represented g

And so much more...



https://www.ontariobybike.ca/ontario-cycling-map/all-bicycle-friendly-businesses/
http://www.transportationoptions.org/obbip

2026 Looking Ahead - Ontario By Bike

2026 Marketing Partnerships
« 50 partners to be featured — print/shows/digital
« Digital & shows partnerships - still a few available

2026 Cycling Events
Promote to event organizers in region — free listings, cyclists use
« Submit 2026 cycling events now and as dates announced
* 107 cycling events listed in 2025
 URL to share & for submission form: www.ontariobybike.ca/events

Destination Renewal Partners for 2026
« Guelph/Wellington; Peterborough & County; City of Kawartha Lakes;
Haliburton Highlands; Durham Region; Chatham Kent; Grey County
o Outreach opportunity and webinars

Industry Enews

« Stay in touch - ensure subscribed to updated database, over 2,500
industry contacts

« Sent 2x annually — March and November

« Archive & Subscribe: www.ontariobybike.ca/industryenews



http://www.ontariobybike.ca/events
http://www.ontariobybike.ca/industryenews

2026 Looking Ahead - Ontario By Bike & Partners

2026 Best Bicycle Friendly Business Awards oF FRIENGD,

« Nominations for 2026 awards open in January q;‘j %,

* Winners in all 13 tourism regions g %
* Promote to certified businesses . @%) .
Conferences -, OMegopypike .

» Next web conference June 2026
« In person Cycle Tourism Canada conference not likely for 2026

@) oRoNTO TORONTO | FEBRUARY 20 - 22, 2026 | INTERNATIONAL CENTRE
Toronto Bicycle Show T ——
- Spring 2026 date announced: March 6/7/8 5 (a2 v
¥a

« Show is for sale oy m‘-‘f—{

Partner Product Development
« Eastern Ontario Rail Trail Loop Project b
i 74

* Ontario Quebec Cycling Corridor Project :h _
Cycling Product & Promotions Assessments T BT ,MF
 Assisting partners in developing new and making o e S

improvements to existing o
« See in meeting - Quick Quiz/Web Pall



2023 - Stats Canada Data Available (New)
Cycle Tourism in Ontario

In 2023, Visitor Numbers and Spend:

1.5 million cycling visits in Ontario,
representing 1.2% of total visits in
Ontario

« Spent $532 million accounting for
1.5% of total visitor spending in
Ontario

« Largest spending categories (in
order) are accommodations,
food & beverage, transportation

Source: Statistics Canada’s National Travel Survey 2023; MTCG
Note: 2023 data is domestic (Canadian visitor) results only



Cycle tourists spend more >EZ§\/
& stay longer in Ontario!

Ontario By _Bike
“y'

« $356/trip vs. $206/trip (non-cyclists)

« Same-day visitors $135/trip vs.
$110/trip (non-cyclists)

« 3.5 nights vs. 2.7 nights (non-cyclists)

« 69% of cycling visits were overnight
visits (compared to 36% of total visits
non-cyclists)

Source: Statistics Canada’s National Travel Survey 2023; MTCG
Note: 2023 data is domestic (Canadian visitor) results only



2023 Destination - Cycling Visits by Region

* ie. 14% of cycling visits took place in Tourism Region 7 compared to 8% of total visits.
« Tourism Region 7 = Bruce, Grey, Simcoe

25%
21%
20%
B Cycling = Total
o 16%
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E 15% 14%
o
s 12
® Loy 10%10%
g% o 8% 8% 7%
7% 7%
4 4
) iI I I il I |I IMir ] Id%
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Region

Source: Statistics Canada’s National Travel Survey 2023; MTCG
Note: 2023 data is domestic (Canadian visitor) results only



YOY Destination - Cycling Visits by Region

The following shows the discrepancies and anomalies YOY using Stats Canada data, further questioning the

reliability of the data.
While this Stats Canada data can be useful as a snapshot and to provide some insight, it has limitations, and
is not fully validity to use in YOY comparisons, due to a number of factors including changes in methodology.

B 2023 Cycling 2022 Cycling m 2021 Cycling
4006
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Source: Statistics Canada’s National Travel Survey 2023, 2022, 2021; MTCG
Note: 2023 & 2022 data is domestic (Canadian visitor) results only



Ontario By Bike & Other 2025/2026 Research

All research available at: www.transportationoptions.orqg/research

International: Cycling Tourism in Australia (2025)
» A detailed report plus summary infographic
« Value of visitors whose trips included cycling spent $6 billion AUD in 2024
* Report also details the spend, length of stay, origin and type of cycling
* Also new MTB study - "fastest-growing tourism segments in regional
Australia,” estimates cycle tourism contributes $1 billion annually to visitor economy

OBB Business Survey:

- Industry: Sent to all Ontario By Bike
certified bicycle friendly businesses

- Fall 2025

- Currently open 6% response rate

- Report will be available 2026



http://www.transportationoptions.org/research

Consumer/Cyclists Survey:
2025 Cycling & Cycle Tourism in Ontario

Widely shared Cycling & Cycle Tourism survey, issued October 2025, >1,000 responses
2025 survey will build on past data sets, update most recent past report (2023) and enable us
to create a useful report for all

Initial Insight

84% increased of did the same amount of amount of cycling as in past 2 years
39% are cyclists year round

28% already own e-bikes, 16% consider purchasing one

52% did one or more overnight trips that included cycling in 2025

65% did three or more day trips that included cycling in 2025

44% visited one or more Ontario By Bike certified business in past 2 years
41% participated in 2 or more cycling events in 2025

Information Sources Used While Planning and Riding

Most used resources in order were: recommendations from friends/family; digital cycling
maps; Ontario By Bike website; other websites followed by events & tours, print cycling maps
During a cycling trip or outing Smartphone apps, GPS, Google Maps used more often than
wayfinding signage and print maps

More to come including: spend by category; accommodation preferences; events; type
of cycling...
New research report will be available in 2026



QUICK QUIZ/WEB POLL:

About the digital promotion of cycle tourism in your destination/region

QUESTIONS:

1. Is info about cycling and cycle tourism easily navigable to on tourism
and/or municipal websites/pages?

2. Does it include a promotional description of and link direct to OBB certified
bicycle friendly businesses? (And the Great Places to Cycle webpages?)

3. Does it include info on cycling routes and loops in region with both
descriptive lure text as well as digital route links?

4. Are there engaging and relatively new images (or video) on your webpages
and used elsewhere that promote cycling and cycle tourism in region?

LINK: www.menti.com/alecmb5vhabj
Or go to www.menti.com and enter: 7983 5819

il

QR CODE:



http://www.menti.com/alecmb5vhabj
http://www.menti.com/
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OBBIP Advisory Committee — June Web Poll & Quiz Results

Join at menticom | Use vote code 4924 7152 M Mentimeter

What type of promotions is your organization doing to reach cyclists this season? (Check all that apply)

Social media paid Ontario By Blke marketing Other print andfor digital  Cycling events - hasting or - With DMO/RTO/DO Other promotions
advertising partnerships SPONSoTing




OBBIP Advisory Committee — June Web Poll & Quiz Results

® What other cycling promotions are you finding effective? Any additional a11/18 @15
promotions or marketing activities you suggest to reach cyclists? Comments...

Media visits, influencer visits, web articles, cycling features Collaboration with DMO
prominently in our summer marketing imagery

Working with partners in the community who offer

Toronto Bike Show, Influencers tours/are experts in the biking industry

trail pop-up events and partnering with other community We have a meeting with Hastings County next week.
events Looking forward to promoting cycling in North Hastings.
Cycling maps Printed cycling maps

Sharing Ontario By Bike key information and encouraging To expand on that: reaching new clients in further areas,
cyclists to get involved Via Social media . | recommend to come visit Niagara, by seeing good quality videos on
more online advertisement on social media and advertise what it's like to join Ontario By Bike. Advertisement on
what the experience looks like. Instagram, facebook etc.

local wayfinding signs local Way finding signs

Social marketing. Cycling events and investments product Social marketing product development investments.
development Events

Wiritten content in reputable magazines. Videos reputable
MTBers Paid Social media



QUICK QUIZ/WEB POLL:

About the digital promotion of cycle tourism in your destination/region

QUESTIONS:

1. Is info about cycling and cycle tourism easily navigable to on tourism
and/or municipal websites/pages?

2. Does it include a promotional description of and link direct to OBB certified
bicycle friendly businesses? (And the Great Places to Cycle webpages?)

3. Does it include info on cycling routes and loops in region with both
descriptive lure text as well as digital route links?

4. Are there engaging and relatively new images (or video) on your webpages
and used elsewhere that promote cycling and cycle tourism in region?

LINK: www.menti.com/alecmb5Svhabj
Or go to www.menti.com and enter: 7983 5819

QR CODE:

POLL RESULTS:
DISCUSSION & COMMENTS
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IN MEETING POLL RESULTS:

About the digital promotion of cycle tourism in your destination/region

¥
a Doesitinclude info on cycling routes and loops in region with both descriptive lure text as 2 16/16 Al
well as digital route links?
Yes
12
Mo
A <]
20% A0% GO BO% 100%
¥
al Are there engaging and relatively new images (or video) on your webpages and used 2 16/16 a1

elsewhere that promote cycling and cycle tourism in region?

Yes

Mo
.

20% A0 BO% 80% 1005



IN MEETING POLL RESULTS:

About the digital promotion of cycle tourism in your destination/region

Responses
+*
a s info about cycling and cycle tourism easily navigable on tourism and/or municipal 2 16/16 l
websites/pages?
Yes
Mo
Wl
20% Al B0 BO% 1003
*
a Doesitinclude a promotional description of and link direct to OBB certified bicycle 2 16/16 al

friendly businesses? (And the Great Places to Cycle webpages?)

Yas

e =
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20% A B0 BO% 00



Ontario By Bike Industry Partnership (OBBIP)
Advisory Committee

4. Discussion
* Rolling forward, key activities for 2026

5. Other Business / Meeting Summary

» Meeting notes will be shared with all
 Next web conference

o Ontario By Bike Industry Partnership - Advisory Committee .
@ Web Conference — December 2, 2025 @

By Bike By Bike



OBBIP Advisory Committee
Regional & Organization & Special Advisory Participants

December 2025

Ottawa Valley & Lanark County - (RTO11)

Explorers’ Edge - (RTO12)

Discovery Routes Trails Organization - (RTO13a)
Manitoulin Island Cycling Advocacy (MICA) - (RTO13a)
Sault Ste Marie Tourism - (RTO13b)

Tourism Thunder Bay - (RTO13c)

Destination Northern Ontario - (RTO13)

Tourism Windsor Essex Pelee Island - (RTO1)
Tourism Oxford & SW Ontario Partners - (RTO1)
Niagara’s South Coast, Niagara Region - (RTO2)
Hamilton Halton Brant/Brantford — (RTO3)
Region of Waterloo / Explore Waterloo - (RTO4)
Huron & Wellington Counties (RTO4)

City of Toronto - (RTO5S)

York Region - (RTOG6) -
Durham Region - (RTO6) Cross Provincial . .
Tourism Simcoe County - (RTO7) Share the Road Cycllqg Coalition
Kawarthas Northumberland Peterborough - (RTO8) \évr?[t:rzf;?:a?:generatlon Trust
Lennox & Addington, Visit the County - (RTQO9)

SDG Tourism & Cornwall Tourism (RTO9)
Ottawa Tourism

County of Haliburton - (RTO11)

Periodic / Special Advisor

Ministry of Transportation

Ministry of Tourism, Culture & Gaming
Destination Ontario

Louisa Mursell, Executive Director, Transportation Options
Peter McMurtry, Project Manager, Transportation Options / Ontario By Bike
Board of Directors Representative, Transportation Options

Ontario By Bike Industry Partnership - Advisory Committee
Web Conference — December 2, 2025




Ontario By Bike
Industry Partnership
Advisory Committee

. Web Conference
By Bike December 2, 2025

Industry Partnership

Contact Info:

www.transportationoptions.org/obbip
www.ontariobybike.ca

Louisa Mursell, Executive Director, Transportation Options

Imursell@transportationoptions.orq

Peter McMurtry, Project Manager, Ontario By Bike
peter@transportationoptions.orq

ransportation
OP“DHS Telephone - 416-827-2774 | 1-866-701-2774

Also see contact sheet for
Advisory Committee participants
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